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~ An introductory letter from Jeff Kem

WFC Execu’rlve Director

August 1998

about a person’s priorities by looking at

two things: their checkbook and their
calendar. If someone was to look at our
checkbooks and calendars, would the pic-
ture they see be an accurate illustration of
our highest priorities in life?  Maybe the pic-
ture would be an accurate reflection of re-
ality, but reality is not necessarily what we
want it to be.

I t has been said that we can know a lot

As a community, what messages and priori-
ties do our collective calendar and check-
book communicate?  The family is the heart
of our society—the life-giving part that nour-
ishes and determines the health of our cul-
ture. Integral to the success of a family’s
endeavor to nurture and prepare children
for adulthood—shaping their character—is
the strength and depth of relationships be-
tween parents and children.

The Family Time Report is designed to ex-
plore the attitudes and activities that impact
the quality and quantity of time that parents
spend with their children in Washington
state. ~ What activities and obligations take
time away from families? What do families
need to enhance their time together?  When
families do spend time together, how do
they invest that time?  What factors contrib-
ute to and detract from strong, vital relation-
ships between parents and children?

The Family Time Report does not present a
list of instructions for creating the *“perfect”
family with the “right amount” of time.

Rather, the purpose of this re-
search is to take the pulse of
families in Washington. If we can
identify some of the strengths and weak-
nesses in today’s family life, than we can
intelligently plot a course to improve family
life  tomorrow.

Our hope is that this Family Time Report
will provide leaders in our society—parents,
church  pastors, business owners, educators,
media messengers and government  offi-
cials—with essential information that will
motivate them to strengthen their own fam-
ily relationships, while encouraging parents
to prioritize and invest in time with their
children.

Parents desire to spend significant, meaning-

ful time with their children. They want to

lay a foundation upon which children will

grow to become healthy adults and parents

to children_of their own. But quality time.. .
doesn’t come in “instant” packages. ~You i

can’t just add water to make a memory with
your -child. We, as parents and community.._
members, .must be persistent in bur pursun
of those t{ges and expenéncmhat teach

and  build. Our goal is td* qe.ate :hea}ﬁh
futur* for children. “‘f . §

It's Just a matter of tlme

Jeff  Kemp
Executive

g ""‘t '“‘

Director
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It's just a matter of time ...

Time. It seems to be such a simple con-
cept—~60 seconds in one minute, 60
minutes in one hour, 24 hours in one
day, etc. One of the first educational achieve-
ments of childhood is learning to tell time, and

then we spend the rest of our lives filling it,
wasting it, chasing it and relaxing in it.

How do the routine minutes and hours of today
become tomorrow’s fond memories? Without
prioritizing our time and who gets it, memories
can slip away.

Six indicators highlighted in this executive sum-
mary—three beliefs about parent-child time and
three behaviors that relate to the amount and
type of parent-child time—give a quick picture
of the current status of family time in our state.
Taken together and measured over time, this
information will track our state’s pursuit of
stronger family relationships and stronger
communities.

ﬂ:rly three-quarters (73%) of Washington par-
agreed with the idea that “it is more im-
portant that a parent spend quality time with a
child than to spend a large amount of time with
the child.” About half (49%) strongly agreed
with this idea. The quality time versus quant-
ity time debate has been widely discussed with
current wisdom and research indicating the
necessity of both. The relationship between
this indicator and the next is crucial to any
discussion of strengthening parent-child time.

Sevic;ut of every 10 parents (71%) in Washing-
ton e that “to raise children properly, a par-
ent must spend a lot of time with each child ev-
ery day.” More than half (53%) of all parents

strongly agree with this axiom. As other
findings in this research will indicate, the
quantity of time parents spend with their
children is a significant factor in the quality
of that time.

Just more than half (54%) of all Washington

ents believe that “these days most kids are
more influenced by the schools, government,
the media, and other sources than they are by
their parents.” Since parents generally know
the most, care the most, and are most invested
in the long-term well-being of their children, it
is probably a discouragement to parents to feel
that their influence is overshadowed by other
entities. The level of disagreement with this
belief is indicative of parental confidence and
awareness of their unique and vital role in their
child’s life.

4ajority of Washington parents (71%) are
currently married. This research joins a signifi-
cant number of other studies in showing that
parents’ marital status has critical influence in
many factors impacting the quantity and quality
of parent-child time. A 1997 survey found that
86 percent of Washington adults believed it was
better for a child to be raised by a married
mother and father.

\5hington parents, on average, spend less time
insSignificant interaction with their older child-
ren than they do with their younger children.
Parents with children under age 5 report spend-
ing an average of four hours interacting with
their children in the past day. An average of
three hours was spent with children between
the ages of 6 and 12, while parents with teen-
agers (13-17) spent an average of only one hour
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in the past day with their children.

&nts in Washington spend an average of one

r per day in conversation with their child.
Slightly more than one-third of parents (37%)
say they spend more than 30 minutes a day talk-
ing with their children about things that are
important to the child.

Beliefs impacting
parent-child time

W“It is more important that a person spend
quality time with a child than to spend a
large amount of time with the child.”

Agree 73%
Disagree 24%

W“To raise children properly, a parent must

spend a lot of time with each child every
(o \VAS

Agree 71%
Disagree 29%

W“These days most kids are influenced
more by the schools, government, the
media and other sources than they are
by their parents.”

Agree 54%
Disagree 44%

Behaviors impacting
parent-child time

W\\ashington parents who are married:
71%

WAverage quantity of significant
parent-child interaction per day:

Under age 5—four hours
Ages 6 tol2—three hours
Ages 13 to 17—one hour

WParents who spend more than 30 minutes
in conversation with child every day: 37%
(The average time amount spent in conver-
sation with a child per day was one hour.)
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What amount of time is

the right amount?

hether a parent measures time in

the number of minutes or the
quality of the experience, most have an
internal scale that weighs their time
with their children against an ideal. In
Washington, about six in 10 parents
(61%) feel they spent “about the right
amount” of time with their children over
the past month, while 38 percent be-
lieve they came up short of that ideal.

B Women (67%) and parents over 40
(67%) are more likely than average to
say they have spent the right amount of
time with their children in the past
month.

B Men (45%) and parents who work
50 or more hours per week (59%) are
significantly more likely to say they
hadn’t spent enough time with their
children over the past month.

Key finding:

The least "stressed
out” group of parents is
married couples with one
i full-time and one part-

time wage earner. Only ¥
one in five (21%) parents ,
k. in this family type said ™3
f' they are "stressed out.” |

“Over the past month ..."”

“I have spent
about the right
amount of time

with my children.
61%

“| probably
did not spend
enough time

with my children.”

38%
“Over the past month ..."

“l spent as much
time as | could

with my kids.”
“l could have 67%
spent more time
with my kids.”
32%

B Thirty-something parents  (46%) are
more likely than average to report not
spending enough time with their children,
as are parents of teenagers (43%).

here are many factors that could prevent

parents from spending time with their
kids, about one-third (32%) of Washington
parents feel they could have spent more
time with their children in the last month
while two-thirds (67%) believe they spent as
much time as they could.

W Parents over the age of 40 (36%) are
more likely to say they could have spent
more time with their children.

B Parents with children under age 5 (73%)
are more likely to say they spent as much
time as they could, while parents with
teenagers (36%) are more likely to feel they
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could have spent more time with their kids Even though two-thirds of Washington
in the last month. parents feel they are missing some
opportunities  with  their children  because

W Interestingly, parents who work part they are so pressured for time, less than

time or less (73%) are more likely to feel one-third of parents (30%) described them-
they spent as much time as they could have  selves as “stressed out.” In fact, Washington
with their children, yet parents who work parents, on average, are less “stressed out”

full time (35%) are more likely than average  than parents nationwide (41% of parents
to feel that they could have spent more time nationwide).
with  their children.

B Young children contribute to the likeli-

hough the majority of Washington hood of feeling stressed out.  Parents with
parents believe they spend about /the children under 5 are more likely (35%) than
right amount of time with' their children, average to feel stressed.
and that they are spending as much time as
they can with them, nearly seven of 10 B Nonwhite parents are significantly —more
parents (69%) agreed with the statement, “stressed out”™ (41%) than parents in gen-
“You would do more with your children if eral, as are parents with only some college

you did not feel so pressured for time.” Lots education — (38%).
of things can compete for a parent’s time:

children and their activities, household W The least “stressed out” group of parents
responsibilities,  employment,  finances  and is married couples with one full-time and
community activities. ~ The impact these one-part-time wage earner.  Only one in five
factors have on family time is explored later  (21%) parents in this family type said they
in this report. are ‘“stressed out.”

B Characteristics of parents who were W Parents who express an absolute com-
significantly more likely to feel a time crunch mitment to Christianity and those who
include those who are in their 30s, only report low levels of conflict in their family
have a high school education, work more are also significantly less stressed than the

than 50 hours a week, or report a high level average parent (26% and 23%, respectively).
of conflict in their family.

“You would do more-with 44%
your children if you (d not - 39%
349 35% feel sopressured f( [time.” | Are you “stress¢ |out?”
29%
Disagreg,o, gree
S'[I’Oﬂg| rong'y
14% 15% 43% 14% 14%
11%
I 7% 8% %
agree ’_‘ ’_‘

If you were to p% Z/v [f schools o MgsBRing events, If you knew of places public officials spent
a higher prlorlty ° weekend field trips ~ S@ov@whatand movies that families like yours more time considering
spending time with for families WBEless expensive could visit for fun the needs of families
your children in their decisions
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Quality time or quantity time ...

or is that really the question?

On May 12, 1997, Newsweek’s cover
story revealed, “The Myth of Quality
Time.”  The article highlights families who
“... had subscribed in good faith to the
careerists’ most treasured rule of parenting:
it isn’t how much time you spend with your
kids, it’s how you spend the time.” A major-
ity of Washington parents seem to subscribe
to this “rule” as well.  Nearly three-quarters
(73%) of parents agree with the statement,
“It is more important that a parent spend
quality time with a child than to spend a
large amount of time with the child.”

"It is more important that a parent
spend quality time with a child than to spend
a large amount of time with the child.”

Disagree Agree
strongly strongly
9% 49%
Disagree
somewhat A
gree
15% somewhat
24%

"To raise children properly,

a parent must spend a lot of time

with each child every day.”

Disagree
Strongly Agree
6% strongly
. 53%
Disagree
somewhat
23%

Agree
somewhat
18%

B Single parents are significantly more
likely to agree with this statement than
average (87% of single parents), as are
parents who use child care regularly (83%).

B While just less than one-quarter (24%)
of Washington parents disagreed with this
belief on average, among married parents
there is significantly higher disagreement
(29%), especially among parents who have
been married longer (34% of parents mar-
ried 11-plus years disagreed).

Ithough a significant majority
of parents say they believe

that the quality of parent-child
time is more important than the
quantity of that time, almost the
same percentage (71%) of par-
ents believe that “to raise children
properly, a parent must spend a lot
of time with each child every day.”
Do these ideas contradict each
other? Are Washington parents
confused?  Or does the level of
agreement with both of these
statements indicate an interde-
pendent  relationship  between
quality time and quantity time that
Washington parents are realizing in
their  everyday  experience?

B With 73 percent of Washing-
ton parents agreeing that spending
quality time with their children is
more important than spending a
lot of time with them and 71 per-
cent of parents attesting that a
large amount of time is essential to
raising children properly, Washing-
ton parents could be indicating
that quantity time is the only
means to a quality end.

12 Family Time Report



W There is significantly higher agreement
with this statement among parents under
age 30 (81% agree), parents with one child
(81% agree), and married parents when only
one parent is employed (84%).

Key finding:

As Washington par-
ents report strong feel-
ings about the need for

W Parents who graduated from college

are also more likely to agree (76%) with
this  statement.

B Twenty-nine percent of all Washington
parents disagreed with this statement, yet
there are significantly higher disagreement
levels among two subgroups.  More than
one-third (36%) of currently single parents
and 43 percent of parents who have ever
been divorced disagreed with the necessity
of large amounts of time with children.

"These days most kids are influenced
more by the schools, government,
the media, and other sources
than they are by their parents.”

. Agree
Disagree somewhat
somewhat 27%

20%

. Agree
Dltsagrele str%ngly
strongly o
24% 277

Washmgton parents are fairly evenly split
as to whom has the greatest influence
with children. Just more than half of all
parents (54%) believe that “these days most
kids are more influenced by the schools,
government, the media, and other sources
than they are by their parents.” About half
of all parents express strong beliefs about

this idea, with 27 percent agreeing strongly
and 24 percent disagreeing strongly.  Since
parents generally know the most, care the

gboth quality and quantity
¥ of time, they could be ™
. indicating that quantity
p: time is the only means to
a qual l’ry end.

most, and are most invested in the long-
term well-being of their children, it is prob-
ably a discouragement to some parents to
feel that their influence is overshadowed
by other entities.  The level of disagreement
with this belief is indicative of parental con-
fidence and awareness of their unique and
vital role in their child’s life.

B Among parents under 30 (70%) and par-

ents with only one child (71%), there is sig-
nificantly higher agreement with this idea
than among parents in general (54%).

W Parents with only a high school educa-
tion (59%) and lower income levels (61% of
families making less than $40,000 vyearly)
also report higher than average agreement
with  this statement.

W More than two-thirds (65%) of parents
who report high levels of involvement with
religious activities agree that other influ-
ences hold more sway than parents with
children,———

Family Time Report 13



Parent-child time

in Washington

48 hen  parents  were
Parent interaction with children in a day asked how much ~time
they spent in significant,
meaningful interaction  with
40 38.9% all of their children in the

past 24 hours, the average
35— response  was four hours.
30 - There are several factors
that significantly affected
25 |- the amount of time a par-
21.5% ent reported. The age of
20 = 18.5% the child plays a clear role—
15 13.9% the older the child, the less
time, on average, is spent in
10 - significant interaction with a
5.5% parent. On average, parents
S report spending four hours a
0 «~in significant interaction
None Lessthan Twoto  Fourto  Sixor with children under the age
two hours mﬁﬁ Jg’frs mﬂg of 5. With children ages 6 to

12, parents report an aver-
age of three hours a day in meaningful
interaction. Parents report spending only
one hour per day, on average, with their
teenagers.

‘ N 5 . s " B Thirty-somethings, parents with  chil-

Key fmdm9° ‘* dren under 5, married parents, and parents
g who work part time or less are all signifi-

Age matters. On av- ’ i X

cantly more likely to report spending more

erage, childr'en WhO are time with their children than average.
older spend less time in B Single parents and parents of teenag-
P Q/ag o . ers are more likely to report spending a low-
\~Sl.9nIfICC(n1' Interaction er-than-average amount of time interacting
? with a parent. Younger % with their ~children.
children are in Slgnlfl’ 1:' W Parents of school-aged children (6 to
§ : ; 12 and 13 to 17) who use child care regu-
4 cant inferaction WITh a ;j larly are significantly more likely to report
par‘enT more Of'ren, spending no time with their children in the
ol ¥ last 24 hours than the average parent with

- i 2.

children in those age ranges.
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Parent time with children by children's age

5 years old 6-12 13-17

and under years old years old
50 — 46.7%
40 [—

34.9%
a0 | 29.4% 31.0%
244% 2359
21.3% 3.5%
20 |— 16.9% 15.9% 16.3%
10 10.8%
[ 6.2% 7.9%
0.9% 25%
0 1 1 1
None Less than Two to three Four to five Six or more
2 hours hours hours hours

It was left up to the parents who participated in this survey to determine the practical
definition of *“significant, meaningful interaction.”
mation gathered in this research, it would seem that parents might count all the time
spent in the same location as their child as significant, meaningful interaction. Some of
this subjectivity can be eliminated, however, by grouping parents into three subsets: those
who spend an average amount of time (the average of all responses), an above-average
amount of time, and a below-average amount of time with their children. These sub-
groups were used in further analysis of the information gathered.

ashington  parents  say
they spend an average
of one hour in meaningful
conversation with their chil-
dren in a typical day. At the

same time, less than four in 10

parents (37%) say they spend
more than 30 minutes in con-
versation with their child ev-
ery day. Nearly half (45%) of
all parents, though, say they
spend more than a half-hour
talking with their kids about
issues that are important to

them at least once a week.

B Moms are significantly
more likely to spend greater
amounts of time in conversa-
tion with their Kkids (44% of
moms spent more than two
hours).

Continued on next page ...

D

0

50

40

30

20

10

Based on other responses and infor-

Parent conversation with children in a day

5.3% 6.4%

52.4%
26.1%
8.4%
None Lessthan Twoto
two hours  three
hours

Four to Six or
five more
hours hours
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W Parents who use child care (14%) regu-
larly are more likely to report spending no
time in meaningful conversation with their
kids in the past 24 hours.

more
their

time interacting and conversing with
children than “other” Washington
However, when parents are di-
above-average, average and
below-average categories

parents.
vided

into

W Families with high based on the amount of
levels of religious in- time they report actually
volvement  (indicated by Overall, who spends more time spending with their chil-
frequent participation  in significant interaction with dren, their personal
in multiple religious ac- their children? ratings do not always
tivities) are significantly match  up.
more likely to spend
more time in conversa- | do B Among the 59 per-
tion with their kids Other 59% cent of parents who be-
(54% of parents with p?rg,o?ts lieve they spend more
high  religious involve- ° ' time interacting with their
ment report more than 4 children, 38 percent ac-
two hours in the typical About Don’t know  tually spend an above-
day). This correlation is  the same 20% average amount of time,
also evidenced by 61 1% 37 percent spend an av-
percent of parents with erage amount of time, and
high religious involve- Overall,‘who spends‘ 25 percent spend a below-
ment saying they spend more time in conversation average amount of time
more than 30 minutes with their children? with their kids.
talking with their child
about issues  important Don'tknow M Among the 57 per-
to the child every day, | do 23% cent of parents who be-
compared to an average 57% lieve they spend more
37 percent of all par- time in conversation with
ents. their children than other
parents, only 26 percent
W Fewer than  two-  About Other spend an  above-average
thirds (60%) of parents the;;me pa11r1ecyrlts amount of time, 50 per-
who  spend an above- ° cent spend an average
average amount of time amount of time, and 23
in _meaningful conversa- percent spend a below-
tion  with their children report spending 30 average amount of time talking with their

minutes a day every day talking with their Kids.
This would indicate that the amounts of time
reported by parents, ingeneral, may be some-
what  inflated.

Another way of assessing how parents feel
about the amount of time they're spend-
ing with their children is to ask .them to
compare themselves to “other” " parents.
Almost six of every 10 parents (59% ‘and
57%, . respectively) believe “they are spending

kids.

B Single parents are significantly more
likely to say other parents spend more time
with their children (18% of single parents
compared to 10% of all parents). Parents
of teenagers are also more likely to believe
other parents spend more time interacting
with their kids (16% of parents with child-
ren ages 13-17, 15% of parents with child-
ren over 18).
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Does time Key fi‘nding"' *

Married parents
. rate their parent-child
Parents were asked to evaluate the ; r'ela’rionships STF‘OHQCI"
strength of the relationships in their - 2
family on a 10-point scale. The average “Than dO 5|n9le PGI"CHTS
strength  of the relationship between a ¥ and parents that have
parent and child was 8.6, as was the mean .
strength of the parent’s marriage.  Parents \ever divorced.
assessed the strength of sibling relation-
ships slightly weaker, with an average rat-
ing of 8.0.

7

affect quality?

W Some groups  consistently ey .
reported  above-average rat- R L e
ings of farr_uly s_trength in_all Streng'rh of family r'elationships

three relationships. Parents (from a scale of 1-10)

under 30, parents with

children under 5, fami- Parent-child Husband-wife Child-child

lies with annual house- relationship relationship relationships

hold incomes of $75,000 80 —

and higher, and two-par-

ent families were more like- [ 60.4%%

ly to rate their relationship 60 56.3%

strength a 9 or 10 than the 50 pt0 pas

average  parent. 39.9% s =

4= 34.5%

W Parents who have a high 3of

level of religious involve- ool

ment are more likely to rate 1.0%

all of their family relation- 10 250, 51%

ships stronger than the 0 L L

average parent (69% rate 1t05 6t08 9o0r10

their  parent-child relation- P i

ships a 9 or 10, 70% rate their marriage {

relationship a 9 or 10, and 60% rate relationships  a ’t- "' -

child-child relationships a 9 or 10). 9 or 10, com- o "'-:-, {
pared to 43% AT o

W Married parents rate their parent-child of currently k % uf,.r"‘

relationships  stronger than other parents. single  parents i

Single parents and parents that have ever and 47% of i

divorced are less likely to give strong ratings ever-divorced !

for their parent-child relationships (62% of  parents). {

married parents rate their parent-child I 4 .

Family Time Report 17



What do families

look like?

Current marital status of parents early  three-quarters  (71%) of ~ Washing-
ton parents are married, representing

seven of 10 households with children under

80 18 living in them. A single parent heads
71% about two in 10 (21%) households with
70 - children under 18.  Ten percent of Washing-
ton parents are single and have never been
60 ™ married, while slightly more (12%) are
50 currently divorced.  About 25 percent of
Washington ~ parents  have  experienced
40 - divorce at some time.
30 7 B Families with higher household incomes
o0 are significantly more likely to be headed by
12% 10% married parents.  All but one (98.8%) of the
10 4% respondents  reporting a household income
° 2% higher than $75,000 are married, and 82
0 percent of parents reporting income be-
Married ~ Divorced Separated Single, Widowed tyeen $40,000 and $75,000 are married.
rﬁ:ﬁéd On the other hand, 21 percent of all parents

report being the head of a one-parent family
yet 41 percent of parents making under
$40,000 are part of one-parent families.

W Parents who make regular use of child
care are significantly less likely to be married

S S . bs " and significantly more likely to be single
Key fmdm9° “; parents (64% of child-care users are married,
0 ) o
younger par'en‘rs are 28% are one-parent families).
significantly less likely o =%

W Younger parents are significantly less
likely to be married than older parents (50%

be married than older of parents under 30 are married, compared
\zpar'en’rs (50% Of parem‘s to 75% of parents 30 and over).
4 under 30 are mar‘pied, 3': I—k IParentfJ of' t?enagedrs are signif_icdantlywr:(_alss
ikely to be single and never married. ile
Compar‘ed to 75% of & 35 percent of currently unmarried parents

have never married, only 15 percent of
single parents with teenage children have
never  married.

R parents 30 and over).
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W Of parents reporting excellent conflict-
resolution skills, 78 percent are married
(significantly higher than average).  Parents
reporting lesser abilities to resolve family
conflict were more likely to be one-parent
families (28% of parents reporting less than
excellent  conflict-resolution  skills  were  one-
parent  families).

he typical Washington parent has two

children, with the average number of
children per parent being more than two.
Nearly half (48%) of all Washington parents
currently have a teenager living at home,
and almost as many (44%) have a child age 5
or under. Almost six in 10 parents (58%)
have a child between the ages of 6 and 12.
One quarter (24%) of parents in Washington
who have children under 18 living with
them also have a child over 18.

W Parents under age 30 (48%) and parents
who are currently single (34%) are signifi-

cantly more likely to have only one child, as
are parents whose household income is less
than $40,000 (32%) and parents who have

been married less than 10 years (29%).

B Washington parents who report engag-
ing in a high number of family activities
(35%) and spend an above-average amount
of time interacting with their children (29%)
are also significantly more likely to have only
one child.  Interestingly, among those re-
porting an above-average amount of time
with their children, parents with four chil-
dren are represented significantly more
often than average (13.2% of parents report-
ing above-average time in parent-child
interaction have four children, compared to
8.4% of all parents).

B Parents who use child care regularly are
significantly more likely to have children
under 5 (77%) than the average parent.
However, two parent households with
Continued on next page ...

only

Household arrangements

Married-parent family

Single-parent family 21%

Two-parent, not married family 8%

71%

50
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10 20 30 40 50 60 70

Number of children

43%
o,
209, 24%
12%
One Two Three Four
or more
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Families with children ...

58%
48%
44%
5 years 6-12 13-17
and under years years

24%

18 years
and over

one full-time employed parent are also more
likely to have children under 5 (59%).

B The frequency and quantity of participa-
tion in various activities as a family seems to
decline as children get older.  Parents
reporting a high number of family activities
are significantly more likely to have children
under 5, those with a medium number of
activities are more likely to have children
ages 6 to 12, and those reporting a low
number of family activities are more likely to
have teenagers (63% of parents with a high
number of activities have kids under 5, 67%
of parents with a medium number of activi-
ties have kids ages 6 to 12, and 58% of
parents reporting low activity have teenag-
ers).

and their father.
opinion

h||dren need tlme, mteractlon and

conversation, with both their mother

Research and popular
indicate moms and dads

play

different roles in a child’s development. In
Washington, moms are the primary caregiver
in all aspects of a child’s life.
women recognize this. ~ When married
parents were asked who spends
in various activities with the children,
women were significantly more
name themselves while men were signifi-
cantly more likely to say their spouse.

80

70

60

50

40

30

20

l:’ Moms

63.3 %

29.4%

- 18.6%

Both men and

more time

likely to

l Thetwo actlvmes that show notlceably
higher involvement by fathers are “playing
games” and “disciplining.”

B Washington parents are slightly more
likely than parents nationwide to report
sharing  parenting  responsibilities  equally.
While the percentage of Washington parents
who report sharing a role equally ranged
from 29 percent to 63 percent, the range
among U.S. parents was 22 percent to 52
percent.

Who spends more time?

40.3%

36.4%
228% I

l:l Dads - Shared equally

61.1%
54.4%

47.8%
37.5% 36.1%
8.3%

HT\I A

Disciplining Teaching values

Playing games

Talking Caring for Dealing with
about life health needs education needs

20
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Education's “ Key 1;i‘din9' *

/ Eighty-one percent of
parents with children ages*%
6 to 17 send their chil-

influence

ducation fills a child’s time. And parents

are a child’s primary educators. From a
child’s earliest moments, they are taught by
their parents.  As children get older, parents
often enlist the specialized skills and ser-
vices of other adults to teach their children
in specific areas of academics, arts, athletics,
and religion. If parents are satisfied with the
education their child receives when they are
away from the family, family time can be
spent on other activities that enhance and
build on that education.

= dren to public schools, yet

* parents of private-school ™

. students report a higher
flevel of educational

b satisfaction.

The majority of parents with children
under 5 (57%) do not send their child to any
type of school. Just more than two in 10
parents (21%) send their young children to
a public school, while slightly more (23%)
send their children to a private school.
Among parents with elementary-age and
teenage children, eight in 10 parents (81%)
send their children to public school.  The

cantly more likely to have their child en-
rolled in public school (31% of less-satisfied
parents have their children under 5 in
public school, compared to 21% of parents
on average; 88% of less-satisfied parents
with 6 to 12-year-olds and 89% of less-
satisfied parents of teenagers, compared to
81% of parents in general have their chil-
dren in public school).

remainder of Washington parents sends
their children to private schools (at an
approximate ratio of 3:1 for

Continued on next page ...

religious schools to nonreli-
gious schools), they educate School attendance - children under 5
them at home, or make some
other type of arrangement. 60 - 57%
B Older parents and parents 5o
with older children are more
likely to send their children n
. 40
under age 5 to school, while
younger parents and parents
with only one child are more 30| .
likely to report not sending 20% 23%
their young child to any 20 [~
school.
W Parents who report less 10 6%
satisfaction with their child’s 0
school situation are ~ signifi- Public Private Other No school
school school school
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W Parents who graduated
from college are significantly
more likely to have their

teenagers enrolled in private 60

How satisfied are you with
your children’s school situation?

57%

school (27%) and less likely
to have them in public school
(70%). Parents with a high-
school diploma are more

likely to have their teenagers 40 [
in public school (89%).

30~
Among parents who have a
child in school, just less 20
than six in 10 parents (57%)
are “very satisfied” with their 0k

child’s school situation.
Another one-third of parents

35%

6% .
3% 1%

(35%) say they are “somewhat O
satisfied.”  About one in 10

parents report low satisfac-

tion with their child’s current
school experience.

B Parents who send their children to

private school are significantly more likely to

be “very satisfied” with their child’s educa-

Very  Somewhat Not too
satisfied satisfied satisfied

tion than the parents of kids in public

) Key finding:
Nearly two-thirds of
parents who use child
care believe that if they

e did not need to use child

I care as often, they would ¥
L have more family time. 4

Notatall  Varies
satisfied by child

school (72% of private-school parents,
compared to 51% of public-school parents).

B Parents of teenagers were significantly
less likely to be “very satisfied” with their
child’s education  (47%).

Time &

child care

ime spent in child care not only impacts

the quantity of time parents have with
their children but also seems to influence
the content of their interaction when they
are together.  Just more than one-quarter
(27%) of Washington parents say that their
children are in a child-care arrangement on
a regular basis.  Among those parents,
slightly more than half (54%) have their
children in care five days a week.

B Younger parents and parents with young
children are significantly more likely to
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report using child care regularly.  Slightly
less than half (48%) of parents under 30
and 32 percent of parents in their 30s have
children in regular child care compared to
27 percent of all parents. Similarly, 47 per-
cent of parents with children. under age 5
say their children are in regular child «care.

W Parents with only one child are._signifi-
cantly more likely to report using..child care
regularly (41%, compared to a 27% average).

W While single parents are more likely
than average to have their children in regu-
lar child care (35%), only~about one-third of
single parents say that their children are in
any type of regular child-care situation.

W Interestingly, parents who report par-
ticipating in a high number of family activi-
ties are significantly more likely "to say their
children are in regular child care.  More
than one-third of parents (37%) who do
a lot of things with their family use child
care, while eight of 10 (81%) of parents
reporting a low number of family activities

say they do not use child care on a regular
hasis.

B Fewer than two in 10 (17%) parents
who rate above average in the quantity of
time they spend talking with their children
put their children in regular child care,
significantly- lower than the average rate
of child-care “usage among parents (27%).

W Nearly two-thirds (66%) of parents who
use child care believe that if they did not
need to use child care as often, they would

have more family time.

Among parents who say their children are
in some child-care situation on a reg-
ular basis, only one in four (25%) send their
children to a child-care facility.  About two
parents in 10 (19%) have a relative care for
their children and an equal amount (18%)
leave their children with a baby sitter. Par-
ents who report a high number of family
activities with their children are significant-
ly more likely to use a relative to provide

child care for their children (35%).

Is your child in any type
of child-care situation
on a regular basis?

Type of child-care placement

No
74%
School | 13%
Church | 4%
Child-care facility | 25%
In a private home | 16%
19%
B pab e 18%
Othe 6%
1 1 1 1 J
0 5 10 15 20 25
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Time for work

Imost every Washington father with a hours per week, 18 percent of mothers are

child under 18 living at home is em- employed this amount. Additionally, about
ployed full time (92%), and just about half 24 percent of mothers are employed be-
(49%) of Washington mothers are employed tween 20 and 39 hours while only 13 per-
full time.  Three of 10 Washington moms cent of all parents are employed at this level.
(30%) with children under 18 are not em-
ployed at all, while only
six percent of Washington

dads are ot employed. Parents' employment status

l:’ Moms - Dads

B In general, about four
in 10 Washington parents g0

(43%) work 40 hours per 91.5% \
week.  Another one- o0 L S
quarter (24%) of parents [ A
works more than 50 hours 60 , /

in a week. 18.5%

B Washington mothers 40 = 207

are significantly more o1.0% —

likely to work part time. 20

While 9 percent of all 26% 57%
parents say they are 0 . : .

employed less than 20 Employed full time Employed part time Not employed

Employed parents’ typical hours per week

l:’ Moms - Dads

50 —
44.5%
| 38.9%
40 > 36.4%
30 |~
22.8%
20 19.3%
12.8%
10.6%
10 |~ 8.0%
3.8%
1.0%

0

Less than 21 to 39 40 hours 41 to 49 hours More than

20 hours hours 50 hours
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...-correlated  to the parents’ race or ethnicity.

Finances &

) Key finding:
Married parents are
more likely to feel finan-
cially comfortable, while

family time

oney can’'t buy you love, but can it buy

time?  More than two-thirds (68%) of k. !
Washington parents say that they are finan- aS|n9|e par‘en'l's anhd pqr‘enfs;
cially comfortable. However, financial h h d d "o
comfort is not significantly different among wno nave ever divorce
parents who spend varying amounts of time . are ICSS |lk€|y to feel
in interaction and conversation with their k. . !
children. g financially secure.

On the other hand, nearly half (48%)
of Washington parents with children under
18 agreed that they would “do more with
their children if they did not feel so finan- : - e
cially  stretched.” Are you financially

comfortable?

W Parents over the age of 40 are signifi-
cantly more likely to say they are financially
comfortable  (76%).

W Married parents are also more likely to

feel - financially comfortable (72%), while Yes
single parents and ' parents who have ever 68%
divorced ~are less  likely to feel financially

secg“r’e" (58% and 62%, respectively).

iy & ¥

m There is no_significant difference be- "You would do more with your children if
tygen paignts Tigancial comfort level you did not feel so financially stretched.”

W Parents in their 30s are significantly Disagree sAt\r%rr?el
more likely to agree that feeling financially strongly 26023'
stretched keeps them from doing more with 27%
their children (57% of thirty-somethings
agree compared to 48% of parents in gen-
eral). Disagree

somewhat Agree
W Single parents are more likely to express ~ 24% somewhat
feelings of being financially stretched (60% 22%
agree), and two-parent families are more
likely to disagree with this idea (56% of B Parents who use child care regularly are
married parents compared to 51% of par- also more likely to agree with this statement
ents in general). (55%) than parents in general.
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People & places—

family time & activities

his research has found that parents spend

less time with their children as the children
get older, and those findings are consistent with
parents’ responses to the following. About two-
thirds (65%) of Washington parents agree with
the statement, “As your children get older it is
harder to plan activities that everyone wants to
do,” with just about half of those parents
expressing strong agreement. At the same time,
the majority of Washington parents (79%)
disagree with the statement, “You and your
children do not have similar interests.” Almost
half of all parents (47%) strongly disagree with
this idea.

B Parents with older children are significantly
more likely to agree that finding activities that
everyone wants to do is difficult (72% of parents
with teenagers and 74% of parents with children
over 18 agree, compared to 65% agreement
among parents in general).

) Key 'findingx -

Having similar inter-
ests with their children
is significantly corre-

k.. lated with the amount of _

time parents spend in
. conversation with their
p children.

“As your children get older
it is harder to plan activities
that everyone wants to do.”

Disagree
strongly Agree
15% strongly
34%
Disagree
somewhat
17%

"You and your children
do not have similar interests.”

Agree Disagree
strongly strongly
4% \47%

Agree Disagree
somewhat somewhat
13% 32%

B Fathers are more likely to agree (71%) than
average, and mothers are less likely to agree
(60%) that planning family activities is more
difficult as children get older.

B [t's not a matter of money. Parents report-
ing a household income of more than $75,000
are significantly more likely to agree (75%) that
it is more difficult to find activities that every-
one will enjoy with older children.

B Some families have been able to overcome
this age hurdle. Parents who rate above-average
in the number of family activities, quantity of
family time and quantity of conversation are
more likely to disagree (43%, 40%, and 45%
respectively) that planning interesting family
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activities is harder with older children. Addi-
tionally, parents who report a below-average
number of family activities, quantity of family
time and quantity of conversation are more
likely to agree (76%, 75%, and 73% respect-
ively) that having older children makes plan-
ning family activities more difficult.

B Parents seem to report having more in
common with their preschoolers than with
their teenagers. Parents with teenagers are
significantly more likely to agree with the idea
that they do not have similar interests to their
children (22% agreement among parents of 13 to
17-year-olds, 28% agreement among parents
with children over 18).

B Having similar interests with their children
is significantly correlated with the amount of
time parents spend in conversation with their
children. Parents who rate above average in
quantity of conversation are more likely to
disagree with the question (88% disagreement),
while parents who rate below average in the
amount of conversation are less likely to dis-
agree and more likely to agree (69% disagree,
23% agree).

here are many things a family can spend

time doing together—some are fun,
some are educational, some
are routine. Parents who
rated above average in the
amount of time they spent

. : : o  77%
interacting and conversing

with their children are sig-
nificantly more likely to

participate in all of the act- 60 -
ivities mentioned here than

family activity, more than three-quarters (77%)
of Washington parents say, is eating meals to-
gether as a family every day. An additional 18
percent eat together several times during the
week, accounting for nearly full participation
in this daily ritual. Younger parents, and those
with younger children, are significantly more
likely to eat meals together daily (86% of par-
ents under 30, 82% of parents in their 30s, and
only 70% of parents over 40; 86% of parents
with kids under 5, 81% of parents with kids 6
to 12, 71% of parents with kids 13to 17, and
66% of parents with kids 18 and over). Parents
who have a high level of religious involvement
are the most likely to eat meals together with
their family on a daily basis (94%). More fre-
quent conflict between parent and child or a-
mong children made families less likely to eat
meals together daily (71% in families when par-
ents reported frequent child-child conflict, 66%
when parents reported frequent parent-child
conflict).

“Watch television together”

Less than half of Washington parents say their
families watch television together every day
(44%), yet an equal amount (42%) say they
watch television together several times during
the week. Parents with lower incomes are
Continued on next page ...

Eat meals together

the average parentwithone ~ 50 [~
exception—Internet use. |
This may indicate that 40
parents have yet to make 30 -
surfing the Web a family
pastime, and not just an 20 [~ 18%
individual activity.

10~

3% 1% o

“Eat meals together” 0% .
By far the most frequent Daily Weekly  Monthly Infrequently Never
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slightly more likely to watch television together
every day (53% of parents making $40,000 or
less) while parents with higher incomes are less
likely to say they watch television as a family
every day but more likely to watch several times
during the week (29% of parents making
$75,000 or more say they watch daily, and 58%
watch weekly). About one-third (34%) of
parents who say they watch television with
their family every day believe that having the
television on less would be very helpful in
increasing their time together as a family.

“Play games together”

About two in 10 Washington parents (18%) say
they play games with their family every day.
Nearly half of all parents (46%) say they play
games with their children during every week,
and almost one-quarter (23%) of families play
games at least once a month. Younger parents
and those with younger children are more likely
to play games together more often (25% of
parents under 30 and 24% of parents in their 30s
play games daily, while only 10% of parents
over 40 do; 30% of parents with children under
5 play daily, 56% of parents with children ages 6
to 12 play weekly).

“Work on your home or
residence together”
Just more than two-thirds (68%) of Washington

parents say they work on their residence as a
family at least once a week, with 21 percent of
parents saying housework is a daily family
activity. Women are slightly more likely to
report daily family activity in working on their
home and men are slightly less likely to do this
activity daily than the average among all
families (24% of women say this is a daily
activity, 16% of men do housework with their
family daily).

“Play a sport together”

More than half (58%) of Washington parents
play a sport with their family at least weekly,
and one in 10 parents (11%) play sports daily
with their children. Younger parents and
parents with elementary-aged children (6 to 12)
are more likely to play sports as a family more
frequently.

“Visit family or friends together”
Visiting family or friends isn’t a daily activity
with many Washington parents (8%), but
nearly half of all parents say their family visits
others on a weekly basis (45%). Another one-
third (34%) of parents go visiting as a family at
least once a month. Parents who have been
married less than 10 years are more likely to
make weekly visits to family and friends (55%),
while parents who have been married longer
than 11 years are more likely to make monthly

Watch television together

50

44%

42%
40 [~
30~
20~
10" 6%
4% 3%
Daily Weekly  Monthly Infrequently Never
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visits (43%). Among those who live in a rural
community, there is a higher likelihood of
making daily visits as a family (14%).

“Use the Internet together”

Even in the technology-rich Northwest, very
few families use the Internet together on a
regular basis. In fact, almost two-thirds of
parents (64%) say they never use the Internet
together as a family. Only 7 percent of parents
say they use the Internet with their family on a
daily basis, and about one in 10 parents (12%)
surf the Web with their family at least once a
week. Parents with a household income of
more than $75,000 are more likely to access the
Internet weekly (25%), while families with
incomes less than $40,000 are more likely to
never use the Internet together (74%).

“60 out to a concert or

movie for fun together”

Going out to a movie or concert together as a
family is an infrequent occasion among Wash-
ington parents. No parent reports doing this as
a daily activity, and only 10 percent of parents
say this is a weekly family activity. About half
of all parents (51%) go out to a movie with their
family at least once a month, and for one-
quarter (25%) of families this is an infrequent
activity. This activity seems to be slightly more
popular among parents with teenagers (58% go

¢ together asa

Even in the technol-
ogy-rich Northwest, few
families use the Internet

g together on a reqular ba- .
¥ sis. In fact, almost two- ™%
. thirds of parents say theyg

g never use the Internet 3

family.

|4

L]

to a movie, etc., ,rr;onthly). Single parents are
more likely to take"'their-families to the movies
weekly (15%) than average, while married
parents are more likely to say they go infre-
quently (29%) than ﬁargnts in general.

Use the Internet together

80

40 I~

30 [~

20 [~
12%

10 7%

64%

8% 8%

Daily Weekly  Monthly Infrequently Never
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Making time

for faith

hough Washington has a reputation for  attending a church service with their family

being a very “unchurched” region, on a weekly basis, with an additional 31
Washington parents expressed a strong level percent attending less frequently (13% say
of involvement and commitment to their they attend monthly, 18% say they attend
religious beliefs.  Nearly half of all parents infrequently).

(47%) agreed strongly with the statement,

“Your personal religious beliefs play a very W Married parents are significantly more

important part in how you raise your chil- likely to strongly agree with the idea that -

dren.”  Four in 10 parents (40%) report their religious beliefs play an important . role
in raising their children (54% strongl_y"

“ . . agree), while single parents are significantly
Your personal religious beliefs o likely to agree (only 28% strongly

play a very important part in how  ;qr¢¢).
you raise your children.”

)

m Parents under age 30 are significantly
more likely to disagree with the importance

Ds'fr?)?];? Agree of religious beliefs (23% disagree somewhat,
14% Stzc;ﬂ/g'y 21% disagree strongly) ‘than the average
parent. { o
o
Disagree B College-graduate parents are more
somegwhat Agree to agree that their religious beliefs infl
. . . . ‘
14% somewhat how they raise their children (55% strongly

24% agree), while parents with a high-school
diploma are more likely to disagree (20%
disagree  somewhat, 19% disagree ~strongly) .

Key .‘:mde: . ,.:; than parents in general. (L% “;I
Par'enTs WhO are W Married parents are more likely to attend

ol a church service on a weekly basis 5(4@) §

CO“QQC gf'CldUGTCS are =~ than average, while single parents and ‘

. 1 parents who have ever been divorced are

more ||ke|y than other less likely to attend regularly (29% of single |

parents and 28% of parents who have ever .
divorced) than the average parent is.

ler-parents to agree that
¥ their religious beliefs
influence how They raise .;: likely to never attend a church service than
t+heir children average (38% never attend).

W Fifty-five percent of two-parent house-
holds with only one parent employed full
time attend a church service on a weekly

W Parents with only one child are more
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basis.  This is a significantly higher Pr‘ay Toge'l'her
rate than average.
351
W Parents who have been married 31%
more than 11 years are also more 30 29%
likely to attend a church service
weekly  (50%). 25~
20%
W Nearly three-quarters (73%) of 20 -
parents who think that church-
planned family activities would help 15~ 13%
increase their family time together
~a church service on a weekly 10
6%
5
ee in 10 Washington parents
pray together as a family every 0 Daily Weekly  Monthly Infrequently Never

About the same amount (31%)
1y never pray together as a
Twenty percent of parents say

Attend a church service together

ley pray together at least once a 40%
six percent pray together 40
y, and 13 percent say they 35
together  infrequently.
30 29%
yroximately one in six (16%)
say they discuss their reli- 251
aith with their family on a daily - o
Almost three in 10 parents 20 18%
discuss their religious faith on 15 13%
ly basis, and just more than
rd (36%) of parents talk about 10|
‘eligious faith less frequently |
monthly, 20% infrequently). 5 0%
No in 10 (21%) parents say 0 2
ever discuss their religious faith Daily Weekly  Monthly Infrequently Never
heir family.

ents discuss how their religious faith

the life choices a person makes with

the same frequency as they discuss
their taith in general.  Fourteen percent say
they discuss this relationship with their
family on a daily basis, 29 percent discuss it
weekly, 15 percent monthly, 15 percent
infrequently, and 23 percent never discuss
how religious faith impacts life choices with
family.

B Reading the Bible together is a fairly
infrequent activity among parents in Wash-
ington.  Nearly half of parents (48%) say
they never read the Bible together as a
family.  Only 8 percent read the Bible daily
with their family, 18 percent say they read
together weekly, 11 percent do this activity
monthly, and 15 percent say they read the
Bible  together infrequently.
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What's the problem

with conflict?

Conflict is inevitable, according to Wash- About half as many parents (14%) say
ington parents, but handling.~and- resolv- there is frequent conflict between parents
ing conflict is an |mp0rtant tor to the ‘time and kids in their family (5% experience

families spend together. .~ One- quarter of/ conflr usually,” 9% experience conflict

parents (25%) say they discuss famrly b- “alm st always”) er than one in 10

lems every day, and a@another 44 per marrrést\ parents  (7%), however, report

they discuss problems: as a-family<on”a " frequent ‘%C‘anlrct betw%{n spouses in the

weekly basis.  These times could actually be family.

heading off larger ,problems as parents i When asked ho%r}bcapable their family

report that they actually deal with conflictin = is at resolvm‘g» re than half of all

their family on a less requen{ basis. par@'nts (57%) rated th '"family as “very
Only one ini‘f; parents (12%) ‘ cap An @ddrtronf 37 percent said they

they deal with conflict in their famrI i,werg" ‘somewhat capable” of resolving

About three in 10 parents (3 re «thaﬁ conflict, and  only prfb percent said they

they deal with family conflict n a weekly f' were either “not too capable” or “not at all

basis.  Conflict occurs st frequently it

\:pable There were significant differences
Iween ps” of parents who rated

: themelves ,rﬂary capable and somewhat
ft,’,(?apa‘tlrﬁ

among siblings and Ieast{‘*{reql}
spouses, according  to Wash‘ingto"’
with the frequency of parent-c
falling in between. ; ‘
One-quarter  of Washington ‘parents - W _Two-parent families are significantly
(25%) experience frequent conflict between _-more likely to say they are “very capable”
siblings  (14% say conflict occurs *“usually,” ;fof resolving conflict (61%), while single
11% say conflict occurs “almost always”). parents are less likely to say they are “very

Discuss family problems

44%

40 -

30~
25%

15%

9%
5%

Daily Weekly  Monthly Infrequently Never
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capable” (40%) and more likely to rate
themselves  “somewhat  capable”  (51%)
of resolving family conflict.

W Parents with college degrees are
more likely to say they are “very capable”
of resolving family conflict (65%) than the
average parent, as are parents who have
yearly household incomes over $40,000
(65% among parents in the $40,000 to
$75,000 range, 67% of parents making
more than  $75,000).

W Families with two full-time employed
parents are also significantly more likely
to rate themselves very capable of resolv-
ing conflict (68%).

W Two-thirds (64%) of parents who say
they are absolutely committed to Christian-
ity rate themselves “very capable” of resolv-
ing family conflict.

m Conflict seems to be contagious. In
families where parents reported a high
frequency of conflict in one relationship
(marital, siblings, or parent-child), there
is a significantly higher frequency of con-
flict in the other relationships as well.

B Key f md mg“ '

Conflict is contagious.
In families where parents
reported a high frequency

geof conflict in one relation- 4
¥ ship, there is a signifi- ™
. cantly higher frequency
g of conflict in the other
relationships as well.

Conflict between family members

Every day

12%

Several times/week | 19%

Once a week

12%

Few times/month |23%

e 0 17%

OTlE 16%

15 20 25
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How can we increase

family time?

Washington parents were asked to
evaluate how helpful a number of
factors would be to increasing their family
time.  In general, parents were open to any
and all suggestions as more than half of all
parents responded positively to every op-
tion.

The two factors that received the
highest “helpfulness” ratings hoth had to
do with accessibility. ~ Parents want to know
about places they can visit with their fami-
lies, and they believe it would be helpful if
entertainment  options  (sporting  events,
concerts, movies) were less expensive.

The circumstances that receive the
next highest helpfulness ratings both reflect
individual decisions on the part of parents.
Parents believe that “having fewer pressures
and less stress in life” and “placing a higher
priority on spending time with your chil-
dren” would help them spend more time
with their family.

Parents then look to societal institu-
tions for help in increasing the time they can
spend with their family.  Increased consider-
ation of family needs by government, less
need for child care, less television viewing,
more flexible work time, and churches and
schools providing events for the whole fam-
ily are all things Washington parents believe
would be helpful to increasing the time they
get to spend with their children.

W Parents with children under age 5 are
especially looking for places they could visit
with their family (44% said it would be very
helpful, compared to 37% of parents in gen-
eral).

B Single parents are more likely to want
cheaper entertainment options (58% of sing-
le parents said this would be very helpful,
compared to 41% of married parents).

How helpful would this be in allowing more time for your family?
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W Parents with young children are also
more likely to feel it would be very helpful
to have fewer pressures and less stress in life
(49%, compared to 42% of parents in gen-
eral).

B About seven of 10 parents (69%) said it
would be very or somewhat helpful if they,
themselves, put a higher priority on spend-
ing time with their kids. Parents who rated
below average in the “amount. of time they
spend with their = children “are especially
likely to feel this\ would be  helpful (41%
of parents with below-average time with
their kids, compared to 34% of parents in
general).

W Parents who have ever been divorced are
significantly more likely to believe that if the
government gave gQreater consideration to
the needs of families when making deci-
sions, it would be very helpful to increas-
ing their family time (42% of ever-divorced
parents, compared to 34% of parents in
general).

W Parents with children ages 6 to 12 are
more likely to feel that having the television
on less often would be very helpful to in-
creasing their family time (49%).

B Among those parents who utilize child
care, thirty-something parents are more
likely than parents, in general, to feel that

being able to use child care less often would
increase their family time (53%, compared
to 43% in general).

W Two-thirds (64%) of parents feel it
would be helpful to their family time if
their work hours were more flexible.  Par-
ents under 30 are more likely to find this
change very helpful than the average parent
(53% of parents under 30, compared to a
39%  average).

W Parents who -already.«spend an above-
average amountof time interacting and
conversing with their children are more
likely to think that churches and schools
providing activities for the whole family
would be very helpful to increasing their
family  time.

Since  parents seem to be open to just about
any opportunity to spend more time with
theirfamily, yet not one of these options is
clearly more helpful . than ~another, it could
be that a little deliberate effort on every-
one’s  part—parents, employers,  churches,
schools, and government—could yield in-
creases in the quantity and quality of time
parents spend with their children. If build-
ing a community that is more supportive of
parents’ efforts to raise their children is ev-
eryone’s goal, achieving that goal is just a
matter of time.
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“Family Time
Recommendations




Time is to strong family relationships as
oxygen is to people—it's necessary for
survival, for stability, and for growth.
A person wouldn't last long if he only got to
breathe for 15 minutes a day, even if those
breaths were all deep, full breaths of pure oxy-
gen. Similarly, children will miss out on some
valuable nutrients—security, love, challenge,
friendship, responsibility, laughter, memories—
if they do not receive regular exposure to those
who know them best, care most for them, and
are most invested in their well-being.

A little deliberate effort on everyone’s part—
parents, employers, churches, schools, and gov-
ernment—could yield increases in the quantity
and quality of time parents spend with their
children. If building a community that is more
supportive of parents’ efforts to raise their child-
ren is everyone’s goal, achieving that goal is just
a matter of time.

“If you were to place a higher priority on
spending time with your children ...”

Most businesses today have a corporate mission
statement—a public declaration that states their
reason for existence. What is your family mis-
sion statement? What do you want to accom-
plish as a parent and as a family? Talk about it.
Write it down. Set your priorities by it.

“If you had fewer pressuresand
less stress in your life ...”

Marriage matters. Throughout this research,
married parents were less plagued by the pres-
sures of money, employment, time, and con-
flict. While marriage is not effortless nor a
panacea, it does offer many benefits to parents
and children and should be affirmed and pro-

moted by society’s institutions as the preferred
foundation for parenting.

“If sporting event, concerts, and
movies were less expensive ...”

Enhancing family time is about people, not
prestige. If your family enjoys sports, take a
picnic to the local park and watch a commun-
ity league game rather than spending a lot of
money for a professional game. Go to a mati-
nee, rent a movie, or check a video out from
the library. Seek out local performing groups.
Your family memories may be more unique
than the ones everyone sees on the nightly
news.

“If the television in your home
was turned on less often ...”

Try it for an evening, or even for an hour! The
more parents talk with their children, the more
similar interests they discover.

“If your work time was
more flexible ...”

As employers, recognize that your employees
are husbands and wives, mothers and fathers,
and children even when they are at work. Re-
flect that understanding in your personnel pol-
icies and practices. Explore options for flexible
work time and place. Offer resources to your
employees that address family issues they may
be confronting.

“If churches provided events
especially for families ...”

Educate parents about the ups and downs and
“how tos” of parenting. Offer opportunities for
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the family to worship and play and learn to-
gether in the same room. Support families in
times of economic or emotional crisis as an ex-
tended family.

“If public officials spent more time considering
the needs of families in their decisions....”

Convey in word and action the idea that mar-
riage and parenting are generally positive re-
lationships, and that society needs these rela-
tionships to flourish for its own success. Do
nothing to compromise the integrity of these

relationships, but provide for their protection
and opportunity to succeed.

“If schools offered weekend field
trips for families ...”

OK, so this specific idea wasn't very popular
among parents. But schools do play an int-
egral role in a family’s life. Encourage students
to build strong relationships with their parents
by word and action. Respect and foster a par-
ent’s role as their child’s primary educator and
advocate.
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Barna Research Group, Ltd. of Ventura, Calif, was commissioned to conduct this research.  Their
responsibilities included survey design and all data collection and statistical analysis related to the
original research presented in this report.  Their methodology is reported as follows:

“The research was conducted among adults living in the state of Washington who have children under
the age of 18 currently living in their household. ~ The survey benefited from very high cooperation
rates (91%), which increases the confidence we can have that the data accurately reflect the popula-
tion studied. The final incidence of the project was 39 percent, indicating that four out of 10 Wash-
ington residents have children under the age of 18 years old living in their household.

The results of the research are accurate to within 4.5 percentage points at the 95-percent confidence
level. That means that if we were to repeat this study 100 times, in 95 of those trials we can expect
that the results would fall within plus or minus four and one-half percentage points of what we
discovered in this study.

The survey averaged 19 minutes.  Interviews were conducted by telephone between June 2 and June
13, 1998. Calling hours were 5 p.m. to 9 p.m. weekdays, and from 10 a.m. to 5 p.m. on the week-
ends.  Respondents were not given any material incentives for their participation in the research.

The final data were weighted in order to balance the findings to population norms established
through the U.S. Census Bureau. The research sample was stratified by area code, according to the
state’s  population  distribution.”

This report was created using material from the cross-tabulated data and report of findings provided

by Barna Research Group_, _Ltd. Percentages tgpal/fde--ﬂat*\agkci to 100 percent are due to rounding or

non-responses from participants on that question. =
4

N
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~ About Washington -

Family Council

Washington Family Council (WFC) is a non-
profit communication, research and educa-
tion organization working to strengthen the en-
vironment for family through informed citizen-
ship and improved public policy.  WFC is unique-
ly positioned to multiply its efforts by networking
with various leaders in the state who can help
change hearts and attitudes about the import-
ance of family. The following are four areas in
which  WFC has strategically determined to work

with leaders to improve family life in Washington.

Media
Mass media has the ability to highlight and shape
the issues of the day. But the treatment given to
those issues is often not one that resonates with
many families we work with.  Through letters to
various editors, editorials, speaking to a pleth-
ora of reporters and producing public-service
announcements, WFC is able to send a message
that does ring true to families. WFC also intro-
duces the media to news stories by writing its
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Although public  policy —cannot—solve —sotiety’s
ills, it can uphold principles that make a society
stronger.  WFC encourages policy makers to
choose to make family the primary considera-
tion in their decisions. The Family Issues Guide
is a tool WFC creates and distributes to all state
legislators. It includes case studies, practical an-
alysis and talking points on family-related issues.
WFC is frequently asked to testify in Olympia and
assist lawmakers on family-related legislation.

Washington

Family

imess—teaders—im—smatt—and—targe corporations can
implement  family-friendly policies in the work-
place.

For more information about the 1998 Family
Time Report, our 1997 Washington Marriage
Report, or other WFC projects, please contact
WFC.

Council

P.0. Box 40584

Bellevue,

WA 98015

(425) 637-5959, (425) 637-5955 (fax)

1-888-WA

FAMILY

wfcinfo@wafamily.org

Family Time Report 41






